
Alongside Budnitz, Swizz 
has taken the three-store 
chain to new heights with 
the launch of its signature 
clothing line.

“[I fi gured,] ‘We’ve got 
all these characters, so let’s 
do something with them,’” 
Swizz says of the line, which 
includes T-shirts, hoodies and 
sneakers. “We put together 
a couple of sketches, and 
now we’re in the windows of 
Barneys for Fashion Week.”

Despite Kidrobot going 
haute couture, it hasn’t 
strayed from its toy roots. 
At press time, the company 
was in talks to acquire the 
license for Sesame Street 
merchandise, and Swizz says 
he’s hoping to work with the 
Transformers franchise. His 
goal for the company is to 
become a purveyor of toys 
that reference all aspects of 
pop culture, from celebrity-
inspired pieces such as “a 
Kanye West bear” to ordinary, 
everyday things.

“That’s what Andy Warhol 
did,” Swizz says. “He just 
took fuckin’ soup cans and 
made it this big-ass thing. 
Now, an original soup can on 
canvas is $1.7 million. It’s just 
ridiculous.” rashaun hall

wizz Beatz is 
serious about 
his work—even 
when it involves 
fi ddling with 
toys. In 2006 he 

became a brand ambassador 
for Kidrobot, the bicoastal 
high-end toy chain founded in 
2002 by designer Paul Budnitz. 
Although Swizz is busy 
readying his album One Man 
Band Man, the producer 
behind Eve’s “Shake Your 
Tambourine” and Beyoncé’s 
“Upgrade U” makes time to 
talk toy shop. 

“Back in the day, I used to 
collect G.I. Joes,” says Swizz. 
“Before you knew it, I was 

tradin’ ’em and changin’ the 
bodies on ’em. As time went 
on, I was like, ‘Damn, I can’t 
get Destro no more? Why they 
changin’ the body style?’ Then 
my toys started becoming 
more sacred.”

The avid collector decided 
to turn his expertise into 
a moneymaking enterprise. 

“WE PUT TOGETHER A COUPLE 
OF SKETCHES, AND NOW WE’RE IN 

THE WINDOWS OF BARNEYS.”

Swizz Beatz takes aim at toyland.

TOY STORIES:
SWIZZ’S ALL-TIME 
FAVORITE 
COLLECTIBLES.

GORILLAZ: 
Full Set, Two-tone Edition
-
“The Gorillaz were created by 
designer/illustrator Jamie 
Hewlett and Blur lead singer 
Damon Albarn. Each character 
has its own unique style, but 
[they] fi t together.”

TEETER: 
Pink Edition
-
“Joe Ledbetter is a dope 
self-trained artist. The Teeter 
has a mischievous look, but it’s 
really cute. I like the color, the 
use of shadowing and the thick 
black lines.”

ANDY MOUSE: 
Red and Green Editions
-
“I’m a big fan of Keith Haring. 
This is hot because of the color 
schemes and the play off of 
Mickey Mouse.”

SUPER-PRODUCER SWIZZ BEATZ GIVES 
TOY FIENDS AN UPGRADE.
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